WEB-LINKS

AWARE is a consultancy specialising in competitive and marketing intelligence. Their websites contains useful information and case studies on competitor analysis and intelligence.  

http://www.marketing-intelligence.co.uk/resources/competitor-analysis.htm
AC Nielsen
http://www.nielsen.com 
Business.balls.com provides tips on sales techniques – see especially the section on ‘open plan selling’.

http://www.businessballs.com/salestraining.htm#openplanselling
Business Link offer advice on pricing your product or service.

http://www.businesslink.gov.uk/bdotg/action/layer?topicId=1073858848 

Cadbury and chocolate – a short case study on Fuse
http://www.cadbury.co.uk/EN/CTB2003/learning_zone/case_study/Product+development.htm
CIM website 
www.cim.co.uk
Chartered Institute of Public Relations 
www.cipr.co.uk
DMIS Direct Mail Information Service 
www.dmis.co.uk
Economist Intelligence Unit

http://www.eiu.com
E-Marketing-News provides e-newsletters that claim to bring you the inside scoop on the search engines industry.

http://www.e-marketing-news.co.uk 

Entrepreneur.com provide US based tips on marketing and other business advice aimed at smaller enterprises

http://www.entrepreneur.com/marketing/index.html  

Euromonitor

http://www.euromonitor.com
The Institute for Sales Promotion
www.isp.org.uk
Institute for Strategy and Competitiveness 
www.isc.hbs.edu
Institute of direct marketing 

www.theidm.co.uk 

Institute of Practitioners in Advertising
www.ipa.co.uk
Institute of Sales and Marketing Management 
www.ismm.co.uk
Key Note

http://www.keynote.co.uk
Learn Marketing. net provides a useful example of a PEST/STEP analysis of the computer industry
http://www.learnmarketing.net/pestlesson.htm  

Mintel


http://www.mintel.com





McKinsey & Company website containing useful articles on channel management and other marketing subjects http://www.mckinsey.com/practices/marketing/ourknowledge/scm.asp 

MORI

http://www.mori.co.uk
Shape the Agenda
www.shapetheagenda.com
The Business Research Lab provides tips on advertising research and other marketing research issues

http://www.busreslab.com/tips/tipsads.htm 
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